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How to Write Opt-in Pages  
That Pump Up Your Prospects 



“What’s an Opt-in Page  
and Why Do I Need One?” 

 
 

a short, stand alone web page  
that invites people to sign up or “opt-in”  

for your free offer. 



The Purpose of Your Opt-In Page:  

to make your free offer (or pre-launch activity) 
sound so enticing, exciting, valuable or fun that 

people can’t wait to opt-in. 



An Invitation to Your Tupperware Party 



Possible Tupperware Party Favors 

•  Free eBook 
•  Free Webinar 
•  Free Templates 
•  Free Q & A 
  
Something Valuable, Relevant and Irresistible 



How Did You Get Here? 



How Did You Get Here? 



How Did You Get Here? 



If Your Invitation Isn’t Inviting,  
No One Will Come to Your Party 

♪ ♫ “It’s my party and I’ll cry if I want 
to…” ♪ ♫ 



What we’re going to cover… 

10 Essential Ingredients of an Irresistible Opt-in Page 
 
1.  A Tantalizing Offer 
2.  A Clear & Catchy Title 
3.  Hey You!  
4.  Hot Headline 
5.  Short Intro 
6.  Benefit Bullets 
7.  Image & Opt-in Box 
 



Plus… 

Optional Ingredients:  
 
8. This is for you if…  
9. Testimonials  
10. Short Bio 



First Essential Ingredient: 

A Tantalizing Offer 
 



Qualities of a Truly Tantalizing Offer 

•  Solves a specific problem 
 

•  Addresses (and resolves) a top-of-mind issue. 
 

•  Provides an easy alternative to a difficult 
situation. 

•  Fulfills a big dream or urgent desire. 
 
 
 



Example 



Example 



One Tasty Piece of the Whole 



Second Essential Ingredient: 

 
 

A Clear & Catchy Title	





Qualities of a Great Title 

Clear 
Specific 
Promising 
Relevant 
Intriguing 



Examples… 

•  3 Simple Strategies to Get Out of Debt and Stay 
Out of Debt Forever 
 

•  5 Quick & Easy Templates For Creating a Viral 
Video 
 

•  3 Sure-Fire Secrets to Attract 5 New Perfect 
Clients in One-Week 



A Hook + Clear Benefits 

Jump Start Your Book: 3 Insider Secrets on How to 
Easily Write & Finish Your Book This Year! 
 
 From Broke to Billionaire: How I Cracked the 
Code on Making Millions in the Stock Market 



Your Firecracker Opt-In Page Template 



Third Ingredient: Hey You! 

 
Attention! Address your specific audience 



•  Attention: Coaches, Consultants and Therapists 
who are struggling to get more clients 
 

•   Attention! Women who are sick of working in a 
male-dominated corporate jungle…  
 

•  Attention: Small Business Owners who are 
drowning in debt… 



Fourth Essential Ingredient: Your 
Headline 

 
Grab people’s attention, engage their interest and 

get them to read the rest of your copy 



Qualities of a Hot Headline 

–  Intriguing 
– Promising 
– Visceral 



My All-Time Favorite Headline Template: 

 
How to [big benefit], [big benefit] and [big benefit]. 





Variations: 

 
How to [big benefit] without  

[something they want to avoid] 



Examples 

•  How to Attract 4 New Perfect Clients Every 
Month Without Advertising, Cold Calling or 
Marketing Like a Maniac  

  
•  How to Cancel a Date With Your Girlfriend 

Without Making Her Hate Your Guts 



Other Headline Templates 

The Command:  
Stop Struggling to Make Ends Meet & Achieve Life-Long 
Financial Stability Now 
  
The Question: 
Are You Sick and Tired of Dating Losers, Deadbeats and 
Bad Boys? 
  
What If You Could Make An Extra $10,000 in 3 hours… 
Without Breaking the Law, Selling Your Soul or Damaging 
Your Brand? 



    
Fifth Essential Ingredient:  

Short Introduction 
 
 
1-2 sentences that introduces your free offer and 
answers the questions: What is this? And why 
should I care? 



Short Intro Example: 

 
Sign up for the free teleclass “Launch It & Love It” 
and get the straight skinny on how to make a big 
pile of moolah with your first big-daddy 
launch… without stressing-out, freaking-out or 
doing a bunch of marketing you hate. 



Sixth Essential Ingredient:  
Benefit-Rich Bullets 

3-5 crazy-good benefit bullets 



Ask yourself: 
How Will My Free Offer  

Change Their Life? 



Positive Gain & Negative Gain 

•  3 exercises to increase your typing speed 200% in 2 weeks 
(positive) 
 

•  Stop making typing errors that cost you time and money (negative) 
 

•   Discover the secret to nailing every job interview. (positive) 
 

•  Avoid the #1 mistake most job seekers make during interviews. 
(negative)  
 

•  Feel sexy and alive in your own skin every day. (positive) 
 

•  Stop feeling frumpy, bloated and exhausted. (negative) 



More Bullet Writing Tips 

–  Use numbers 

–  Create curiosity 

–  Start with a strong verb 



 
Write It Right… the First Time 

 

Easy! 
 

Stay tuned…  



Seventh  Essential  Ingredient:    
Image  &  Opt-­in  Box 



Opt-in Box 

Mini-­headline:

• Get  your  free  pint-­‐sized  Tupperware  bowl  


now!  Sign  up  here:

  

Button:

•  Get  It  Now!

•  Gimme!

•  I’m  in!




Eighth Essential Ingredient:  
“This is for you if…” 

4-5 bullets that answer the question  
“This is for you if…” 

–  Pain Point 
–  Pain Point 
–  Pain Point 
–  Pain Point 
–  Pain Point 

 



“Don’t miss this Tupperware party if: 

•  You’re  embarrassed  when  you  open  your  
refrigerator  because  it  smells  like  moldy  cheese.  



•  You’re  tired  of  breaking  your  Dingernails  on  storage  
containers  that    



•  You  have  to  throw  out  half  of  the  food  in  your  
freezer  because  it  has  freezer  burn


 



Ninth Essential Ingredient: Testimonials 

2-3 short testimonials from clients or customers 
who think you and your services are the cat’s 
pajamas. 
  
They should speak to your expertise and ability to 
get results. 



Tenth Essential Ingredient:  
Short Bio with Photo 



The Most Important Ingredient: 

YOU! 



Summing It Up 

How to Write an Opt-In Page That Pumps Up 
Your Prospects 
 

1.  A Tantalizing Offer 
2.  A Clear & Catchy Title 
3.  Hey You!  
4.  Hot Headline 
5.  Short Intro 
6.  Benefit Bullets 
7.  Image & Opt-in Box 

 



Optional, but Powerful 

8.  This is for you if… (optional) 
9.  Testimonials (optional) 
10. Short Bio (optional) 



“Where Do I Go From Here?” 

Get yourself a Copywriting Cappuccino! 
 

http://copycappuccino.com 



Q & A 


